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In May, we celebrated an incredible 
moment in the Reach Campaign’s 
history: reaching the $100 million 
mark eight months before the 
predicted close of the campaign. 
Now, thanks to this tremendous 
response from our donors, we are 
daring to dream bigger.

Global Health Heroes are a group of 
remarkable leaders who have stepped up 
to support the Reach Campaign with gifts 
of $100,000 or more.

6,897 donors to the 
campaign

39 countries with 
supporters

67 Global Health Heroes
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REACHING 
HIGHER

Through the Reach 
Campaign, we’re working 
arm in arm with partners 
and supporters around the 
world to tackle the greatest 
health threats of our time.

Steve Davis 
President and CEO, PATH
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PATH is extending the 
campaign and setting 
a new goal: raise 
$125 million by the end 
of 2017. The momentum 
of the Reach Campaign 
is still growing—and 
so is its potential for 
impact around 
the world.



Our progress since the last update 
exemplifies the power of private 
philanthropic support, demonstrating 
the great strides we can make with 
the right combination of support, 
partnership, and expertise. Early funding 
for the Reach Campaign from thousands 
of individuals, family foundations, and 
corporations has fueled progress in each 
of the four campaign initiatives.

We now have the chance to build on 
these successes. Extending the Reach 
Campaign to 2017, with a new goal of 
$125 million, will allow us to act on new 
opportunities that cut across all four 
of the campaign initiatives—and take 
PATH’s work to the next level. Funds 
raised in the final phase of the campaign 
will be critical to our work over the next 
years, helping us sharpen our strategies 
in Africa and Asia, advance great ideas 
from the ground up in the countries 
where we work, and move toward the 
elimination of stubborn diseases.

Together, we can accelerate progress 
toward a world where health is within 
reach for everyone.

YOUR IMPACT 
THROUGH  
THE REACH  
CAMPAIGN
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VISIT

reach.path.org and www.path.org

EMAIL

 reach@path.org

CALL

206.302.6073

FOLLOW

  PATHglobalhealth

  @PATHtweets
12 YEARS

AT FOUR STARS!

MALARIA ELIMINATION
WOMEN’S AND 
REPRODUCTIVE HEALTH

MATERNAL AND 
NEWBORN HEALTH CHILD HEALTH

PATH’s Center for Malaria 
Control and Elimination, 
launched with funding from 
the Reach Campaign, aligns our 
unparalleled portfolio of malaria 
projects and tools. Through the center, 
we are not only accelerating progress toward elimination, 
we are leading the way toward a malaria-free world. 
PATH-pioneered approaches have contributed to 
6.2 million lives saved over the course of 15 years.

OUR PROGRESS:

JANUARY 2016: The World Health Organization 
recommended RTS,S—the world’s most advanced 
vaccine candidate, which PATH helped develop—for a 
pilot program in Africa.

MAY 2016: The number of children with malaria in 
Zambia’s Southern Province dropped 93 percent after 
implementing our innovative approach to tackling the 
disease.

PATH is giving women the 
power to safeguard their own 
health. Healthy women are key 
to healthy communities, though 
they face the greatest burden of 
poor health in low-resource settings. 
Through the Reach Campaign, we’re addressing this 
inequity by accelerating innovations and tools that enable 
women to plan their families and stay healthy.

OUR PROGRESS:

FEBRUARY 2016: The Woman’s Condom achieved 
prequalification by the World Health Organization and 
the United Nations Population Fund, paving the way for 
increased access worldwide.

JUNE 2016: We expanded access to two contraceptives, 
with more than 400,000 doses of the injectable 
contraceptive Sayana® Press administered in four African 
countries and the one-size-fits-most Caya® diaphragm 
available in more than 25 countries.

Pregnancy and childbirth are 
risky in low-resource countries, 
but it doesn’t have to be this 
way. Simple, low-cost innovations 
can save millions of lives. PATH 
is making the first 1,000 days healthy 
and safe for mothers and babies. With funding through 
the Reach Campaign, we have been advancing key 
technologies that address the health challenges women 
and infants face.

OUR PROGRESS:

APRIL 2016: Community health workers in Mozambique 
and South Africa made more than 170,000 home visits, 
educating mothers about safe pregnancy and childbirth, 
nutrition, and the developmental needs of young children.

MAY 2016: PATH and our partners are working to make 
the NIFTY™ cup, an inexpensive feeding cup that allows 
infants to lap or sip milk at their own pace, available to 
the millions of babies in Africa and Asia who have trouble 
breastfeeding.

PATH is dedicated to 
protecting children’s futures 
by helping them thrive. To 
improve health outcomes for 
children, we recently launched the 
PATH Center for Vaccine Innovation 
and Access. The center draws on our nearly 20 years 
of success in vaccine development and delivery. With 
more than two dozen vaccines in the pipeline or in use, 
we are ensuring that every child has access to lifesaving 
vaccines.

OUR PROGRESS:

MARCH 2016: Cambodia launched a series of vaccination 
campaigns against Japanese encephalitis that reached 
4.3 million children and will add the vaccine to its routine 
immunization program, protecting children nationwide 
from this deadly disease for generations to come.

JUNE 2016: We targeted the two top killers of children—
pneumonia and diarrheal disease—by advancing clinical 
trials of seven vaccine candidates against these threats.

We are all vulnerable to 
health issues, but for those 
in low-resource communities, 
the risks are even greater 
and can have far-reaching 
consequences. We want to 
be able to help those who 
need it most.

Sarah and Robbie Sawers 
PATH donors
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HOW TO GET INVOLVED

• Donate to PATH.

• Sign up for the News From PATH 
e-newsletter.

• Follow PATH on Twitter.

• Share posts on PATH’s  
Facebook page.

• Bring a friend to a PATH event.

• Invite PATH to present  
at your company.


