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Why is there a need for household  
water treatment? 

Safe drinking water is essential to good health and 
quality of life. However, in resource-poor settings like 
Vietnam and Cambodia, water often comes from unsafe 
sources and carries dangerous pathogens. 

The World Health Organization estimates that 1.8 
million people die each year from diarrheal diseases. 
Many of these deaths are attributed to unsafe water and 
occur among children under five years in developing 
countries. One of the United Nations Millennium 
Development Goals is a 50-percent decrease by 2015 in 
the proportion of people without sustainable access to 
safe drinking water.

In Cambodia, around 80 percent of the rural population 
doesn’t have access to safe water. Diarrheal disease 
remains a leading cause of sickness and death among 
children under five years, with unsafe water being a 
significant contributing factor. 

In Vietnam, despite significant progress, more than 25 
million people, including approximately 80 percent of 
the country’s poorest populations, still cannot access safe 
water. Severe diarrhea continues to be highly prevalent, 
with more than a million cases treated by local health 
workers in 2007.

What are we doing? 

PATH is implementing an innovative project to enable 
commercial enterprises to produce, distribute, sell, and 
maintain good-quality household water treatment and 
storage (HWTS) products for low-income populations. 

We already know that commercial markets are a viable 
model for selling some products to the very poor 
because they currently supply low-income consumers 
with a variety of household goods, including soap, food, 
and basic commodities. Through this project, we will 
determine whether HWTS products can be provided in 
the same way—that is, can commercial market forces 
help fulfill essential, universal, and ongoing needs for 
safe water around the world?

PATH’s Safe Water Project in Vietnam and Cambodia
Partnerships for commercialization of household water treatment and storage products

In partnership with our collaborators, we are developing 
and testing viable commercial strategies that provide 
HWTS products to consumers living on $1 to $5 per 
day. If successful, we will then provide strategies and 
tools for scale-up, replication, and sustainability for a 
range of settings and countries.

In-country activities were initiated in India in early 
2006. The project expanded to Cambodia and Vietnam 
in mid-2007. Here, PATH is working with potential 
partners to stage and implement test markets, applying a 
variety of distribution models to HWTS products. 
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Understanding products, distribution channels, 
and consumers 

PATH is undertaking systematic national reviews of 
HWTS products and their availability in the market in 
Cambodia and Vietnam to determine which products 
could be made available at a price affordable for lower-
income populations. PATH will then conduct an 
in-depth evaluation of promising products, including 
due diligence on manufacturers and major distributors as 
well as targeted product testing.

PATH will also conduct an intensive analysis to identify 
the most promising product distribution and sales 
channels for reaching both rural and urban low-income 
consumers with appropriate HWTS products on 
a commercially sustainable basis. This analysis will 
consider more traditional private distribution channels 
for non-water household consumer goods, as well as less 
traditional channels, such as microfinance institutions, 
social enterprises, and nongovernmental organizations.

PATH will conduct research to better understand 
consumer demand for, interest in, and use of water 
treatment and storage products. This research will focus 
on behaviors, perceptions, decisions, product choices, 
and markets in communities and households in selected   
geographic regions of Cambodia and Vietnam.

Testing pilot concepts and involving businesses 
in the solution 

Based on a thorough understanding of products, 
distribution channels, and consumers in Vietnam and 
Cambodia, PATH will work with partners to determine 
the best methods to catalyze distribution, marketing, 
and adaptation of appropriate products. We will also test 
the commercial viability of these methods, including 
scalability, sustainability, and impact. 

Household water treatment and storage has the potential 
to offer many health benefits and is well suited to 
commercial market approaches. Businesses could serve 
the market by contributing to consumer awareness, 
product appeal, access, scale, sustainability, and 
affordability of products—profitably. How they will is a 
key question that PATH’s Safe Water Project endeavors 
to address. 

By making the private sector part of the solution, PATH 
believes it can achieve a sustainable and replicable 
solution that could be scaled up in other countries.

About PATH

PATH is an international, nonprofit organization that 
creates sustainable, culturally relevant solutions, enabling 
communities worldwide to break longstanding cycles of poor 
health. By collaborating with diverse public- and private-sector 
partners, PATH helps provide appropriate health technologies 
and vital strategies that change the way people think and act. 
PATH’s work improves global health and well-being. 

For more information 

Cambodia: pathcambodia@path.org 
Vietnam: vietnam@path.org 
Global: info@path.org

To learn more about global water resources: 
http://www.path.org/projects/safe_water.php
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